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The Dynamics of Technology-Intensive Campaigning
 The prevalence of technology in today's campaigning activities was reflected when the Koch brothers used a backed data and software system that enabled easy data within the Republican's ecosystem. In this regard, political actors need to adapt to the changing technological advancements associated with the mainstream media and social media platforms. Adapting to these changes enables political parties to target specific segments using electronic broadcasts. Micro-casting advertising examines political databases to appeal to the voters. Structural electoral frameworks use political trends to determine possibilities that can influence election outcomes through technological innovation. 
 	Moreover, political parties are tailoring their campaigns to align with the cultures and structures that are appealing to the electorate. Staff hired should have the knowledge and skills to facilitate campaign goals aimed at reaching most target segments as possible. Technology does not come cheap; therefore, political parties have to fork huge sums of money to finance the technological resources needed for the campaigns. As a result, these resources have long-term impacts on the monetary infrastructure of political parties.
[bookmark: _GoBack] Lastly, the adoption of technology in campaigns depicts the political diversity of parties in spite of the need to adapt to digital media environments. From a historical standpoint, the new trend shows how political institutions have developed over the years. As a result, the Democrats have enjoyed some historical advantages due to technology. Even though there are differences in data and digital analytics among the various parties, political ecosystems are becoming unified through technology. Political parties need to ensure greater efficiency of technological systems as well as the human resources to achieve maximum voting outcomes. Therefore, personnel should be trained and educated about the system for smooth interaction.
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